
Art and Globalization: An Examination of the Effects of Globalization on 

Contemporary Art 

Introduction 

In recent years, the impact of globalization on contemporary art has become a topic of much 

debate in the art world. With the rise of digital communication technologies and the increasing 

interconnectedness of the global economy, contemporary artists have found themselves in a 

position to create works that are both deeply personal and culturally relevant to a global 

audience. This essay will examine the effects of globalization on contemporary art and how it 

has transformed the way we view and create art. 

Globalization and Contemporary Art 

Globalization has created a new environment for contemporary artists to explore and experiment 

with their art. With the increasing ease of communication and travel, artists can now draw 

inspiration from a wide variety of cultures, styles, and techniques. Contemporary art has become 

more diverse and eclectic, reflecting the globalized world we live in. Artists are no longer bound 

by traditional styles and can now create works that combine elements from different cultures and 

time periods. 

One example of this is the rise of street art, which has become a global phenomenon. Street 

artists often use images and symbols that are recognizable to a global audience, such as corporate 

logos or political slogans. They also frequently draw inspiration from different cultures and 

traditions, creating works that reflect the diversity of the world we live in. Street art has become 

a powerful form of expression for artists who want to connect with a broader audience and create 

works that have a social or political impact. 
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Another way in which globalization has impacted contemporary art is through the emergence of 

digital art. The rise of digital communication technologies has enabled artists to create works that 

can be shared and distributed across the world instantly. Digital art can be created using a variety 

of tools and techniques, including photography, video, and computer-generated imagery. It has 

become an important medium for artists who want to explore the impact of technology on our 

lives and create works that reflect the digital age we live in. 

The Impact of Globalization on Art Markets 

Globalization has also had a profound impact on the art market. The rise of international art fairs 

and the increasing ease of buying and selling art online have transformed the way art is bought 

and sold. Contemporary artists can now reach a global audience and sell their works to buyers 

from all over the world. This has led to a democratization of the art market, with more artists 

having access to buyers and collectors than ever before. 

However, the globalization of the art market has also led to concerns about the 

commercialization of art. Some critics argue that the emphasis on buying and selling art has led 

to a focus on marketability rather than artistic quality. Contemporary artists may feel pressured 

to create works that are more commercially viable in order to succeed in the global art market. 

Conclusion 

Globalization has had a profound impact on contemporary art, transforming the way artists create 

and sell their works. It has opened up new opportunities for artists to connect with a global 

audience and explore new styles and techniques. At the same time, it has led to concerns about 

the commercialization of art and the impact this has on artistic quality. As the world becomes 



more interconnected, it is likely that the impact of globalization on contemporary art will 

continue to be a topic of much debate and discussion in the art world. 
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